
Classification: Green

Sector Developments

Half year Insights and Outlook

2021



John O’Beirne -  
Director of Business Banking.

Welcome to our latest Sectors Insight and Outlook publication. It has been a privilege for us to talk to 
many of you this year and I and the team look forward to meeting and working with your businesses in 
the coming months. 

As Ireland and the world emerge from Covid, its impact is felt in every region, every sector, and indeed 
every aspect of life. Nonetheless, we look forward with hope. This is based on our experiences in 2021 
engaging with businesses and SME’s 
in every community in Ireland, who 
overall remain resilient and optimistic. 
Three key trends stand out. The 
continuing acceleration in the digital 
consumption of goods and services, 
especially in healthcare and retail. The 
dramatic change to remote and hybrid 
working with the reshaping of SME’s 
both with national reach and in local 
communities. The sustainability agenda 
and particularly in Ireland, social and 
environmental issues.

This is our half year edition of 
curated Insights and Outlook. It 
provides an opportunity to consider 
the developments, challenges and 
opportunities in a number of key 
sectors; Agriculture, Food & Drink, 
Hospitality, Manufacturing, Motor, Retail 
Convenience and Technology. If you 
would like further information or to 
engage directly with one of our Sectors 
team, please feel free to contact me at 
john.obeirne@boi.com
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Summary: Agricultural commodity prices and hence farm gate prices have risen significantly over the past 
12 months and are reaching near decade highs, lifted by the global economic rebound and improved growth 
prospects. The price trend is likely to continue through the rest of the year, however some uncertainty remains as 
various risks lie underneath the expectations of continued higher demand, from China to weather disturbances.

Agriculture: H1 2021 Review
for investment in areas such as slurry storage, animal 
housing and farm equipment. 

• New Agri Strategy launched by Government: The 
2030 Strategy signals significant changes in direction 
and policy for the sector, reflecting the changed context 
and challenges expected over the next decade. It places 
sustainability (economic, environment and social) at the 
core of Irish agriculture’s future. By 2030 the sector aims 
to reduce emissions by 10%, reduce nutrient losses by 50% 
and prioritise 10% of farmed area for biodiversity. It also 
aims to increase afforestation, targets a 6 fold increase in 
organic farming and scale-up renewable energy, such as 
anaerobic digestion and solar energy. It is also likely that 
carbon farming will offer a potential new source of income 
for farmers over the next decade. 

• Evolution of EU Common Agricultural Policy (CAP): With 
agreement on the next CAP in place, a lot of detail and 
negotiation around the implementation of the reforms 
by member states will take place over the remainder of 
the year. Eco-payments, convergence, and limiting the 
maximum level of payments look set to impact every 
farmer. It is likely that some farmers will gain, while others 
will lose out as the EU aims to redistribute funds in favour 
of small and medium-sized farms.

• Little direct impact from Brexit: 6 months on from Brexit, 
there has been little impact to farming. Although beef and 
sheep meat exports are down 80% and 33% respectively in 
the first four months of 2021 compared to the same period 
last year4, this is mostly partly due to the stock piling that 
occurred in the latter months of 2020 in anticipation of a 
hard Brexit. The UK will begin implementing border controls 
from 1 October with full implementation scheduled from 
January 2022. This will see new requirements (veterinary 
certs) on all products of animal origin going into the UK 
from the EU. 

• Volatility on the horizon: Price spikes across all farm gate 
products like the current one are a regular feature of the 
agricultural commodity cycle. It follows then, that after 
a period of high prices comes a period of low prices and 
farmers need to be prepared to weather the low price cycle.

• Favourable weather: Despite spring arriving later and 
being colder than expected, growing conditions for all crops 
including grass have been very favourable during the first 
half of the year. This should positively impact margins in 
2021. 

• Rising commodity prices:  Global commodity prices for 
dairy, meat and grain have all risen consistently since the 
start of the year1 and are now at near decade highs. The main 
drivers include the global economic rebound, the return of 
food service demand along with an increasing number of 
investors looking at agricultural commodities as investment 
assets. 

• Rising feed and fertiliser costs: The price of key farm 
inputs (feed and fertiliser) has risen in line with rising grain 
prices. However the rise in farm gate prices will outweigh the 
rise in farm input prices. 

• Climate change becomes real: The introduction of the new 
Climate Bill means the sector is now obliged to reduce its 
environmental footprint over the next decade.  

• Increased average farm incomes: As a result of favourable 
weather and increasing farm-gate prices, average farm 
incomes are expected to increase in 2021 versus 20202. 

• Increased investment appetite: While Covid-19 postponed 
development across farms in 2020, this activity has restarted 
in 2021, helped by strong sentiment and outlook. 

H1 2021 Key Numbers 

H1 2021 Key Numbers
• Pressure on sector to reduce carbon footprint:  The 

recently published Climate Bill, sets legally binding targets to 
ensure Ireland reaches net zero emissions by 2050. All eyes 
will now be on the sectoral targets that will be established to 
meet the 51% reduction set for Ireland by 2030. Given that 
agriculture accounts for one third of Irish emissions3, unless 
new technology or emissions calculations are introduced, the 
national herd may need to be cut. Increased environmental 
and climate regulations will see an increased requirement 

Irish milk volume growth  
Year To Date (Jan-May) 2021 

(CSO)

Rise in global dairy prices in 
past 12 months (Food and 
Agricultural Organisation)

Rise in Irish sheep prices 
in past 12 months  

(Bord Bia)

Rise in Irish beef price 
in past 12 months 

(Bord Bia)

Rise in global cereal prices 
in past 12 months (Food and 

Agricultural Organisation)

Average Agricultural land  
price rise in 2020 v 2019  
(Irish Farmers Journal)

8.3%

22% 30%

25%

34% 15%
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Dairy
Summary: Stable prices but volatility on horizon. Global 
dairy markets are now at the highest level in 8 years5 suggesting 
the peak is near. Farm gate prices look relatively stable for the 
remainder of the year helped by rising feed costs that may 
limit global supply growth coupled with improving demand. 
Downside risks depend on the reopening of food service, global 
economic growth and Chinese import demand. 

• Global dairy markets have risen consistently over the past 12 
months. The FAO Dairy Price Index is up 22% in the past year. 
New Zealand’s Global Dairy Trade (GDT) index is up almost 
25% in the past year while the Ornua Purchasing Price index 
(PPI) is up 18% compared to this time last year. Farm gate 
milk prices have risen in line with global dairy markets and 
are currently returning 35-36c/l including VAT at standard 
constituents7. 

• Prices appear to be stabilising with some dairy commodity 
prices easing. This ends almost twelve months of 
uninterrupted increases and is largely driven by global 
milk supplies increasing against a backdrop of growing 
uncertainty regarding the pace of foodservice reopening and 
sluggish EU exports. 

• It is expected that global supply will expand by 1.5% this 
year8, though the rate of growth should ease as the year 
progresses. Rising feed costs will negatively impact farmer 
margins and restrict supply growth in the second half of the 
year. 

• Demand will remain a key driver of dairy markets for the 
remainder of 2021. The return of foodservice demand will 
be important in maintaining current price levels. However 
the risk of lower Chinese import demand and increased 
availability of US products on global markets could limit 
further positive price movements.

• The evolution of stockholding policies, given the ongoing 
logistics and labour challenges because of Covid may see 
more stocks being held by companies and countries. 

• Domestic milk supply has increased almost 300m litres 
(8.3%) for the first five months of 2021. Volume growth in 
the first 6 months of 2021 will now exceed that of the full 
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year 2020. It is expected that supply growth will slow for the 
remainder of the year but will reach 5-6% growth for the full 
year – significantly higher than the 3.8% growth seen in 2020.

• Peak supply management looks set to become a key feature 
of the sector going forward, where farmers may be limited 
in the volumes of milk they can supply during peak months 
(April, May and June) and/or receive reduced prices during 
these months for milk over an agreed quantity. 

Grain
Summary: Stronger prices but uncertainty remains. Global 
grain prices saw an unprecedented price rally during late 2020 
and into 2021 as the world grappled with Covid-19. Global 
grain markets increased 20-30% between June 2020 and June 
2021 reaching eight-year highs9. The drivers of the current 
rally include high global demand, particularly from China as 
it rebuilds its pig herd, along with political interventions from 
large grain exporting countries such as Russia. 

• The FAO Cereal Price Index is now 34% higher than its June 
2020 value driven by maize which has reached its highest 
level in 8 years. The grain price rally has so far been demand-
driven, particularly from China as it rebuilds its pig herd 
and stocks up its grain inventories. Prices have also been 
supported by many large grain exporting countries such as 
Ukraine, Russia and Argentina implementing restrictions on 
exports. High demand for shipping, resulting in significant 
increases in freight costs impacting import prices also.  

• The International Grains Council is expecting global grain 
production to reach record levels this season, as high prices 
encourage more plantings. Favourable weather and growing 
conditions across many key grain growing regions are set 
to produce large crops. However, the global grain market is 
finely balanced and adverse weather could drag down yield 
expectations, turning the market bullish again.

• Ireland’s cereal crop area has increased 3.7% this year11, 
driven by an increase in winter cereals due to the dry 
autumn and favourable sowing conditions. As a result of the 
higher winter plantings in 2020, spring barley has reduced in 
2021 but is still ahead of 2019. Local supplies of feed wheat 
and barley have been tight since the early Spring which has 
ensured very little carryover, adding strength to prices.

Irish milk price 

35c/L 20%
up in past year6

Irish barley harvest price 

€185/t 25%
up in past year10
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• Dried wheat and dried barley prices are up €35/t and €45/t 
respectively over the past 12 months12. It is expected that 
harvest prices (green) for barley will be in the range of €175-
€185/t with harvest wheat trading at €10 above these prices. 

• The number of applications to the Department of 
Agriculture’s new Straw Incorporation Measure scheme, 
which supports farmers to chop straw for soil incorporation, 
may result in a removal  of up to 575,000 round (4x4) bales 
from the market13. This is having a knock on effect on straw 
prices which are expected to rise €5/4x4 bale to €18-20/4x4 
bale ex field at harvest. 

Beef 
Summary: Tighter supplies and reopening of foodservice 
create positive situation for beef prices. Many key beef 
production and consumption regions around the world are 
currently experiencing high or record prices for beef or cattle. 
Irish finished cattle prices are up 25% over the past 12 months 
with prices now touching €5/kg- the highest level in 8 years14. As 
the EU market emerges from Covid, food service demand along 
with positive economic forecasts will provide strength to beef 
markets. Supply looks set to remain tight through to the end of 
2021 however stronger supplies will come on stream in 2022. 

• While the FAO Meat Price Index is now 16% higher than 
12 months ago, it is still 8% below its 2014 peak. China is 
underpinning the market along with some recovery in food 
service sales in major exporting countries. Tightening export 
supplies are also providing price support across all meat 
products, as a result of lower meat stocks due to plant shut 
downs in the US last year, and a limited supply of slaughter-
ready animals in South America. 

• Irish cattle numbers are tight currently. Bord Bia is 
forecasting that this year’s total slaughter level will be 1.69m 
head - down 110,000 head (-6.2%) on 2020, making it the 
lowest number slaughtered in 5 years. The supply drop is 
due to lower numbers of cattle coming through, more cattle 
slaughtered late last year and lower births going back to 
2019. It is expected that more cattle will gradually come 
through the system in the first half of 2022.

• Exports to the UK are back 30%15 in the first four months 
of the year, due to stock building at the back end of last 
year in anticipation of a hard Brexit. Since April demand has 
been strong with supplies relatively tight which has boosted 
prices. Live exports of cattle have also increased significantly, 
mainly driven by live exports to Northern Ireland where 
there is a shortage of finished cattle. 

2021 Agri Sector Outlook

• The recently announced UK-Australia trade deal gives 
unlimited access for Australian beef and sheep meat to 
Ireland’s largest export market. The complete removal of 
tariffs and quotas on imports is expected to be phased in 
over a 15 year period but for Irish farmers it means export 
prices of Irish cattle to the UK will progressively become 
more dictated by global prices in the future.

• It is just over one year since Irish beef exports to China were 
suspended due to an atypical BSE case. The sector is still 
awaiting access and engagement is ongoing between the 
Chinese authorities and Irish Department officials. 

• As countries ease restrictions and re-open food service, 
demand for beef will rise. The return to economic growth 
across the EU will boost confidence and should support 
ongoing demand for beef. However increasing grain prices 
will drive feed costs higher. This is likely to impact on farmer 
margins, however the increase in cattle prices will soften the 
impact of increased feed costs.

Sheep
Sheep prices are running 30% ahead of the equivalent levels 
during 2020, with average sheep prices of €7/kg year to date16.  
The price rise is driven by tighter supplies and strong demand. 
Globally there is a shortage of sheep meat due to a combination 
of flock building in New Zealand and Australia, and strong 
import demand from China. The UK, which is Ireland’s largest 
competitor on the EU market exported 20% less sheep meat to 
the EU in the first 4 months of 202117. This is a result of increased 
focus to supply its domestic market along with additional costs 
and barriers in trading with the EU post Brexit. Sheep prices 
are expected to drop as Irish supplies pick up however EU 
supplies will remain tight in the short term.  The recently signed 
Australian-UK trade deal will allow greater volumes of sheep 
meat come into the UK which could impact Irish sheep meat 
exports to the UK and the EU in the longer term.

Pigmeat
Irish pig prices are down 7% in the first 6 months of 2020 but 
have recovered in recent weeks18. Current prices are around 
167c/kg which is in line with average prices received in 201919. 
China is continuing to drive prices as it slowly rebuilds its herd 
following the African Swine Fever outbreak. However Covid 

Irish cattle prices  

€4.70/kg 25%
up in past year



Eoin Lowry
Head of Agri

 eoin.lowry@boi.com
 087 223 4061

Eoin joined Bank of Ireland in 2020 as Head of Agri, from the Irish 
Farmers Journal, where he served as Agribusiness Editor upon 
joining the paper in 2014 and served as Deputy Editor from 2017 
until his departure. He also has extensive experience in Irish 
and international Agri business, including 5 years as Managing 
Director of Target Fertilisers. Eoin holds a Masters in Agricultural 
Science from UCD along with an MBA from Smurfit School of 
Business. 
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is still dampening demand across Europe due to the failure 
of the traditional summer tourism season. Higher feed costs 
will provide support to prices in the near term however it will 
negatively impact margins. 

Poultry
Irish poultry meat output hit a record in 2020 and is expected 
to increase marginally in 202120. The re-opening of food service 
will increase global demand, which, on average, makes up one-
third of global poultry demand. It is likely that poultry prices will 
increase over the second half of the year as supply is usually 
slow to react to increased demand coupled with higher feed 
prices and avian flu disrupting the global trade of breeding 
stock. 

Land
The Irish Farmers Journal land price report, found that farmland 
rose by 15% to €10,316/ac in 2020 as sellers held off selling 
due to the Covid-19 pandemic. The reduction in supply, saw 
29% fewer farms (25% fewer acres) put up for sale in 2020 
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compared to the previous year. Since the start of 2021, land 
prices have been increasing driven by strong demand where 
farm gate prices across all agri commodities have provided 
renewed confidence for investment. Dairy has been the big 
driver of demand. However there is significant interest from 
non-farmers turning to land as an investment in the current 
economic climate. Future environmental regulations are also 
a factor driving demand as farmers look to future proof their 
businesses. 

Bank of Ireland
• With 52% of new lending to the sector, we recognise that we 

have a unique opportunity to support our customers and to 
enable Irish farmers and rural communities to thrive. Lending 
terms and conditions apply, Over 18s only. 

• We understand the farming cycle, agri commodity price 
volatility and the regular need to invest to maintain growth and 
profitability in this dynamic sector. We have a strong appetite 
to support progressive, innovative and efficient farmers. 

1. Food and Agricultural Organisation
2. Teagasc
3. Department of Agriculture, Food and Marine
4. Bord Bia
5. Food and Agriculture Organisation
6. Irish Farmers Journal
7. Irish Farmers Journal
8. Food and Agricultural Organisation
9. Food and Agricultural Organisation
10. Irish Farmers Journal
11. Department of Agriculture, Food and Marine
12. Irish Farmers Journal
13. Department of Agriculture
14. Irish Farmers Journal
15. Central Statistics Office
16. Bord Bia
17. Bord Bia
18. Bord Bia
19. Bord Bia
20. Bord Bia
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Summary
By the start of 2021, the majority of businesses in the sector had 
adapted well to the challenges of COVID-19. However, plans 
to refocus on foodservice sales took a backseat as January’s 
lockdown extended through to quarter 2 both at home and to 
varying extents abroad.   The news of the vaccine rollout helped 
drive some pipeline fill to export markets in Q2.  Also during this 

2021 H1 Insights
H1 was a challenging period for the food and drink industry as it coped with continued uncertainty around 
COVID-19, the administrative burdens of Brexit, and increased volatility in freight and commodity prices.  
Nonetheless, the industry has performed well with exports only slightly behind last year (-1% January to May1) 
and evidence of strong optimism on prospects for the future2.

time, the implications of the impact of the new Brexit deal began 
to unfold.  To date, impact on imports and availability of key 
production inputs has been more pronounced than the impact 
on exports.  From a sectoral perspective, while dairy continues 
to dominate our export profile there were strong recoveries by 
COVID-19 affected sectors such as seafood and whiskey3.
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  ■ 2020  ■ 2021 Source: CSO

€Ms Jan  - May 2020 Jan  - May 2021 Difference %

Alcohol 477.40 593.53  116.13 24%

Total Meat 1,254.38 1,264.07 9.70 1%

 - Beef inc offal 809.62 836.49 26.87 3%

 - Pigmeat 239.36 230.04 -9.31 -4%

 - Sheep 139.40 156.20 16.80 12%

 - Poultry & Others 66.00 41.34 -24.66 -37%

Total Dairy 2,064.13 1,823.38 -240.75 -12%

 - Butter 413.39 329.41 -83.98 -20%

 - Cheese 326.09 318.31 -7.78 -2%

 - Infant food 441.34 331.27 -110.07 -25%

 - Milk Powder 497.33 460.40 -36.93 -7%

 -Other Dairy 385.98  383.99 -1.99 -1%

Prepared Consumer Foods 972.03 978.54 6.50 1%

Horticulture & Cereals 90.15 115.08 24.93 28%

Seafood 213.74 256.87 43.13 20%

Total  5,071.83 5,031.47 -40.36 -1%

Food & Drink Export Sales by Sector

Source Bord Bia
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Key Sector Trends in 2021 H1
• COVID-19 Recovery Related Growth:  The closure 

of foodservice had a particularly challenging effect on 
categories dependent on out of home consumption such as 
seafood and alcohol.  Seafood exports to Asia were one of 
the first areas to be hit by COVID-19 shutdowns.  Seafood 
exports are now up by 20% (Jan-May 21) and sales have 
recovered to 96% of the 2019 level.   Alcohol exports for the 
same period are up by 24% - whiskey, which had suffered 
significant declines in the US market in March and April of 
last year as COVID-19 hit, is now at a level 6% higher than 
over the same period in 2019. 

• COVID-19 Related Forecasting Uncertainty:  Accurate 
forecasting of potential customer demand has been 
extremely challenging as lockdowns began to lift and trade 
moved from retail to foodservice.  This has knock on effects 
on product availability and has also resulted in a “just in 
case” rather than “just in time” mentality around stock level 
management, putting pressure on working capital in the 
sector.

• Brexit Impacts Evolving:  The Trade & Cooperation 
Agreement avoided many of the worst Brexit outcomes, 
however Brexit has led to additional complexity, uncertainty 
and costs, which have particularly affected the food and 
drink industry due to the interlinked nature of UK and Irish 

food chains.   90% of Businesses surveyed by Bord Bia stated 
that Brexit had increased their cost base4. The UK remains 
our single biggest export destination and the Republic of 
Ireland was the number one destination for food and drink 
exports5  from the UK in 2020.  As the UK delayed full border 
control, exports have generally flowed freely and additional 
non-tariff related costs have been offset by stronger sterling.  
However, food and drink imports are down significantly 
(-30%), resulting in opportunities for import substitution, 
particularly in the SME sector, where operators may have 
been previously uncompetitive against UK product.  Irish 
operators are also picking up additional business on the 
continent, where British operators have been struggling to 
cope with the additional customs paperwork and attendant 
delays.  However, in the case of some imports, such as 
specific ingredients or machine parts, British suppliers have 
been more difficult to replace, causing increased input costs 
and delays for affected manufacturers.  Trade with Northern 
Ireland has also increased.  Exports to Northern Ireland are 
up by 26% and imports are up by 44%6.  This reflects the way 
in which the Single Market for goods is now operating on the 
island of Ireland as a result of the Northern Ireland Protocol, 
but it also may reflect operators’ perception on relative ease 
of transit via Northern Ireland compared to the Republic, 
particularly in the case of imports from Britain.

• Commodity & Freight Increases:   The price of a range 
of agricultural commodities have reached their highest 
level in a decade with an average increase of 34% in June 
compared to the same month last year7. Freight costs have 
also increased8 and there is an increasing shortage of HGV 
drivers both here and particularly in the UK.  This is having 
an impact on margins in the sector.  Many operators had 
been holding high stock levels or had hedged commodity 
pricing forward in 2021, however these positions are now 
unwinding.   Inflation is likely to be a key feature of H2 2021 
as operators look to pass on price increases to address 
margin erosion.

Key Sector Activity
Investments relating to warehousing development, both on 
and off home sites featured heavily in 2021.  Due to the rules 
of origin in the Trade & Cooperation Agreement and increased 
customs paperwork, using warehouses in Britain for ‘just in time’ 
deliveries to Ireland is no longer feasible.  COVID-19 and Brexit 
delays in the supply chain mean operators are holding more 
stock. This has increased the cost and reduced the availability 
of third party warehousing, so increasingly, food operators are 
extending their warehousing capacity on site.  
COVID-19 and Brexit related uncertainty have also put pressure 
on cash flow, due to forecasting challenges and the need to 

  ■ GB  ■ NI  ■ UK

Food & Drink UK ROI Trade 2021 vs 2020 (Jan-May)

Source: CSO
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The H2 outlook is broadly positive. A recent Bord Bia report indicates 82% of businesses are optimistic about 
future prospects.  As post COVID-19 volumes stabilise and companies begin to understand the longer term 
opportunities around Brexit related import substitution, this optimism should translate into more strategic 
capital investments in processing and product development.  We also anticipate continued investments in 
warehousing capacity.

carry more stock.  Companies are increasingly looking to build 
resilience into their operating models by incorporating flexible 
sources of working capital. For example invoice discounting is 
being increasingly used by companies to ensure liquidity in the 
face of uncertain cash flows.
Due to the growth of the industry over the last decade, equity 
investments – particularly state sponsored investments such 
as those by Enterprise Ireland or the EIIS schemes – have 
become prevalent.  As companies become more established 
we are increasingly seeing refinancing of this equity by debt as 
established companies seek to take advantage of low interest 
levels.  

Key Trends 2021 H2
Continued Brexit Impacts:    The UK is due to implement full 
border controls in January 2022.  This will be phased in with 
Export Health Certificates and pre-boarding notification needed 
for animal products starting October 2021.   There are concerns 
in the UK, at present, on the twin impacts of the shortage of 
HGV drivers and COVID-19 on food availability and it is feared 
that full border control might exacerbate shortages.  From 
an Irish exporting perspective, many exporters are already 
comfortable with this documentation as they export outside 
of the EU.   However, while 82% of respondents to the Bord 
Bia Readiness Radar Survey said they were well prepared to 
deal with the impacts of Brexit, this drops to a 54% when asked 
whether they were confident about sign off processes on export 
health documentation between Ireland and the UK.  There are 
significant efforts in place by state agencies to prepare for this 
change, through training and increased personnel, however 
the quantum of documentation due to relative importance 
of the UK for our market will be challenging.  This is likely to 
cause stockpiling before the deadline.  It is also likely to have a 
significant impact on groupage, which may affect smaller SMEs 
that rely on mixed loads for frequent delivery.
Sustainability Focus:   COVID-19 has brought sustainability 
challenges to the fore. Staying ahead on sustainability 
credentials is seen as a risk by 60% of Food and Drink 
Businesses9 surveyed by Bord Bia with 80% considering it an 
investment rather than a cost.  The focus at present is very 
much around the twin pillars of carbon and packaging waste 
reduction, however potential impacts extend to all areas of 
the food chain including responsible sourcing and biodiversity 
improvement.  For example, we have seen recent focus on 
ensuring animal feed in the meat supply chain is not contributing 
to Amazon deforestation. Key retail customers have set science 
based targets10 and supplier companies are likely to accelerate 
investment in innovation that will give them a competitive 
climate related advantage when pitching for sales.  Increasingly, 
data capture of a company’s climate based impacts by product 
will be necessary when seeking product listings with major retail 
customers.   In addition, focus is likely to continue on increasing 
the amount of plant based food in consumers’ diet.
Health and Wellness Focus:  If anything, COVID -19 has 
accelerated this trend, as obesity was highlighted as a significant 
risk factor for COVID -19 related mortality.  The UK government 
has moved to restrict the promotion of HSS (High Sugar and 

H2 2021 Outlook

Salt Foods)11 and is looking to bring legislation into force by 
October 2022. This will require manufacturers to calculate a 
nutrient score for their products and will remove their ability 
to promote, either via display or price, unhealthy food.  The 
lack of promotion is likely to drive additional inflation in these 
categories and it may restrict the opportunity for new entrants 
to attract consumer attention. From an EU perspective, major 
manufacturers have signed up for a voluntary code (EU Code 
of Conduct on Responsible Food Business and Marketing 
Practices) that aims to increase the availability and affordability 
of healthy food12. The code however falls short of defining 
what a healthy diet means in an EU context and does not cover 
restrictions on promotions in the same way as the proposed 
UK legislation.  However, the direction of travel by the larger 
industry players is likely to set a benchmark for SMEs to follow.  
Technology:  COVID-19 has accelerated the use of technology 
in a number of areas including the facilitation of shorter supply 
chains, online ordering and process automation.  This will 
continue.  Artificial intelligence has also been playing a role in 
speeding the development of plant based foods and innovation 
around cellular cultured animal products, such as lab grown 
meat and fish.  The role of CTO will become increasingly pivotal 
in food companies as technology’s ability to change the playing 
field, in the competitive world of food production becomes 
more evident.  As technology becomes more prevalent, so too 
do the risks of cyber-crime and demonstration of acceptable 
cyber security standards is likely to play an increasing part in 
quality audits.



Roisin O’Shea
 roisin.oshea@boi.com

 087 439 5346

Roisin joined Bank of Ireland in 2019 as Head of the Food & Drink 
Sector, in order to support the Bank’s business in this strong, 
indigenous industry. She brings an in depth understanding of the 
Food & Drink sector to the role due to her wealth of experience 
in both Ireland and the UK, across a number of companies and 
product categories. She has held senior commercial positions in 
both indigenous and multinational consumer goods companies 
including PepsiCo, Valeo Foods, Carbery, Boyne Valley and Robert 
Roberts Ltd. Her knowledge base spans end to end product 
development, from procurement and new product development, 
to branding, marketing and sales achievement. Her most 
recent role was in the Sports Nutrition Industry. Roisin holds an 
undergraduate Law Degree from UCC, an MBA from Warwick 
Business School and Post Graduate qualifications in Digital 
Business and Digital Marketing.
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Bank of Ireland
Bank of Ireland is committed to its role as a key partner for 
Ireland’s largest indigenous Industry. This is amply demonstrated 
by our ongoing support of the Blas Na hEireann food quality 
awards and our deep sectoral knowledge.   COVID-19 has 
highlighted  the necessity for companies to have an in market, 
long term, stable, finance partner that can offer timely support, 
dedicated relationship managers and an understanding of the 
cyclical nature of the various sub sectors.

1 CSO
2 https://www.bordbia.ie/globalassets/bordbia.ie/industry/readiness-radar/readiness-radar_

report_webversion.pdf
3 CSO data Jan – May 2021 compared to same period  2020
4 https://www.bordbia.ie/globalassets/bordbia.ie/industry/readiness-radar/readiness-radar_

report_webversion.pdf
5 https://www.fdf.org.uk/globalassets/resources/publications/reports/exports-reports/

exports-snapshot-2020-full.pdf
6 CSO Jan- May 2021 vs 2020
7 http://www.fao.org/worldfoodsituation/foodpricesindex/en/
8 https://www.irishexaminer.com/opinion/columnists/arid-40329236.html
9 https://www.bordbia.ie/globalassets/bordbia.ie/industry/readiness-radar/readiness-radar_

report_webversion.pdf
10 https://www.tescoplc.com/sustainability/taking-action/environment/climate-change/
11 https://www.gov.uk/government/consultations/restricting-promotions-of-food-and-drink-

that-is-high-in-fat-sugar-and-salt/outcome/restricting-promotions-of-products-high-in-fat-
sugar-and-salt-by-location-and-by-price-government-response-to-public-consultation

12 https://www.just-food.com/news/food-majors-sign-voluntary-eu-code-on-health-
sustainability/
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Insights
Accommodation providers across the country have been reopening their doors after a prolonged period of closure. 
The much debated pent up demand has so far delivered a strong flow of customers eager to reconnect with friends 
and family; demand has further been fuelled by the accelerated rollout of the vaccine. However some concerns remain 
about the potential for further disruption from the COVID-19 Delta variant. Similar to last year, regional locations are 
reporting strong demand whilst trade in the capital remains soft at present, leading to the delayed reopening of a 
number of premises around Dublin city centre.

Hotel sector key activity and trends  
H1 2021
• Trade resumes: Restrictions on non-essential trade lifted on 

June 2nd, and soon after hotels around the country started to 
reopen their doors. Vast majority of properties outside Dublin 
are now trading under more relaxed restrictions but are still 
precluded from hosting large indoor events or making full use 
of leisure centre facilities.

•	 Staffing: Despite the figures from the CSO showing an 18.3% 
adjusted unemployment figure for June 2021, recruitment 
continues to be a pain point for the sector and is likely to leave 
a permanent impact in cost of wages.

• Strong demand: The ‘captive’ domestic market has delivered 
strong occupancy across a number of key holiday destinations. 
Targeted marketing efforts have helped a number of hotels 
deliver very strong room rates for June and July. Furthermore 
the direct approach should also deliver lower commission 
costs. Lack of meaningful corporate and event based demand 
continues to negatively impact Dublin hotels.

• Investment: The extended lockdown gave hotel operators 
an opportunity to address refurbishment/investment projects 
without disturbing customers. Hotels like Dromhall in Killarney, 

Government supports 2021
Sector stakeholders are lobbying for the extension of government 
supports which continue to play a vital role in the recovery/ 
short term viability of some businesses as lockdown restrictions 
are slowly phased out. The revised qualifying criteria for the 
Employment Wage Subsidy Scheme (EWSS) was widely welcomed 
by industry bodies as it may allow some pubs and restaurants to 
claim wage supports for a few months after trade resumes even if 
summer trade is relatively strong.  

Wineport Lodge in Athlone and Lyrath in Kilkenny carried out sizeable 
projects that are sure to impress their customers as they return.

Hotel sector key performance metrics H1 
2021
Available year to date hotel benchmarking information needs to 
be taken in context of prevailing restrictions between January and 
May which meant a number of properties were simply not trading. 
The reopening timeframe of a hotel and the implementation of 
adequate pricing and marketing strategies will play a key role 
in the recovery path of hotel KPIs.  As ‘normal’ trade resumes it 
will be crucial for hotels to compare their trends against their 
particular cohort of direct/comparable competitors, and get a 
steer on whether their figures are ‘in line’ or ‘ahead’.

• Heightened average room rates reported by some properties 
do not represent actual hikes in pricing, they are the by-product 
of the lack of discounted, so called base business (book early 
discounts, tours/groups, etc..) which generally dilute summer 
rates. It is worth noting that the lead in time for bookings has 
shortened dramatically. 

• Lack of corporate bookings impacting average room rates and 
occupancy for hotels in Dublin and Limerick as well as Cork to 
a lesser extent.

Current government schemes/initiatives that are aimed at 
supporting the sector on its path to recovery, include:

• EWSS extended to 31st December 2021. https://www.gov.ie/
en/service/ead8c-employment-wage-subsidy-scheme-ewss/

• The lower tourism VAT rate of 9% has been extended until 1st 
September 2022 which will support food margins.

• COVID-19 Restrictions Support Scheme (CRSS) extended until 
the end of 2021. https://www.revenue.ie/en/self-assessment-
and-self-employment/crss/index.aspx

Accomodation KPIs 
2019 - 2021  
(June only)

June

Occ % AHR € RevPAR €

Location 2019 2020 2021 2019 2020 2021 2019 2020 2021

Dublin All (STR) 91.5 13.6 33.2 168.4 80.1 106.6 154.1 10.9 35.4

Dublin city centre  (STR) 92.3 8.6 26.5 201.3 85.4 124.6 185.8 7.4 33.0

Galway (Trending) 86.7 22.7 61.7 123.7 22.2 132.1 107.2 5.0 81.5

Cork  (Trending) 90.1 27.5 53.4 118.5 70.5 135.8 106.7 19.4 72.5

Cork  (STR) 89.5 22.9 52.8 129.5 83.0 134.3 115.9 19.0 70.9

Limerick  (Trending) 83.7 24.9 38.4 91.5 46.6 94.8 76.6 11.6 36.4

Regional  (Trending) 87.6 38.6 53.1 110.7 61.1 122.0 97.0 23.6 64.8

Regional  (Trending) 87.6 38.6 53.1 110.7 61.1 122.0 97.0 23.6 64.8

Source: STR and BPO.

Table 1. Accommodation sales statistics Dublin, Galway, Cork, Limerick, Kilkenny and Regional (2019-2021).



Classification: Green       Bank of Ireland is regulated by the Central Bank of Ireland.  16 

• Commercial rates waiver extension to the end of 
September 2021. https://www.gov.ie/en/press-release/ 
da3e9-government-announces-further-extension-of-
commercial-rates-waiver-for-quarter-three-2021/

• Tax debt warehousing scheme extended to the 31/12/21; 
interest free period during 2022, balances to be paid from 
01/01/23 https://www.gov.ie/ga/preasraitis/63fc8-minister-
donohoe-announces-further-economic-supports-for-
businesses-as-they-re-open/

• Outdoor dining enhancement scheme by Fáilte Ireland. Grant 
of up to €4k (for up to 75% of the ex-VAT cost of equipment) 
https://www.failteireland.ie/Identify-Available-Funding/local-
authority-schemes/Outdoor-Dining-Enhancement-Scheme/
Outdoor-seating-accessories.aspx

The Environmental, Social, and 
Governance (ESG) agenda
The green agenda had been gathering strength in the hospitality 
sector in Ireland since the early 2000’s with a number of certs that 
have evolved over the years. The Sandymount Hotel had already 
been the recipient of Europe’s leading Green Hotel award on 
three occasions before COVID-19 hit. The issue has become more 
and more prominent in recent times and businesses must now 
consider more robust initiatives to tackle climate change which 
take key stakeholders into account;

• Customers: Already a number of businesses and individuals 
are demanding green credentials from their hospitality 
suppliers.

• Government: Irish government has set a target for the country 
to become Carbon Neutral by 2050.

• Business: Considerable savings can be delivered, early 
adoption can also generate recognition.

• Investors: A number of bonds and funds have been launched 
to support green initiatives. Bank of Ireland raised €750m 
for sustainable projects through its inaugural  green bond 
issuance last March.

One of the enduring consequences of Covid-19 in the hospitality 
sector could be the acceleration of the trend towards sustainability 
and ESG compliance. 

Bank of Ireland lending activity
Investor sentiment remains strong as evidenced by the number 
of transactions completed in H1 2021. During the first half of 2021 
Bank of Ireland supported a number of customers with working 
capital (overdrafts) and  short-term loans to address cash flow 
issues. Bank of Ireland supported the refurbishment of Droomhall 
Hotel in Killarney and an extension/refurb of the Wineport Lodge 
in Athlone, as well as the acquisition of the Moxy Hotel in Dublin 
by MHL collection and the acquisition of the Morrison hotel by 
Zetland capital.

2021 H2 Outlook
Pivoting on the vaccine rollout and associated ease down of restrictions, the majority of operators are optimistic about 
the second half of the year, particularly as the strong levels of summer bookings provide extra comfort to the end 
of September.  The rollout of the EU Digital COVID Certificate (DCC) and the return of non-essential overseas travel 
has added confidence to the sector after a gruelling 16 months of disruption and uncertainty. However, the easing of 
restrictions will eventually bring government supports to an end, and stakeholders in the sector have been strongly 
advocating for supports (at some level) to be extended, potentially to the end of next year.

Trends
• Over the coming months hotels will not only be coming off 

government supports but many will also resume payments 
to revenue, banks and other financial institutions. Frequent 
cash flow reviews and forecasting should be a key priority 
as businesses enter into the unchartered waters of the post 
pandemic economy.

• Full EBITDA recovery (to the 2019 level) for the average hotel 
is not expected until 2024 or 2025. However some hotels  are 
forecasting to reach this point as early as next year due to a 
combination of staffing restructures/ redevelopment, property 
investment/upgrades and strong customer focus.

• Prevailing macro-economic conditions including low/negative 
interest rates and overseas funds activity could fuel the 
property transaction in the coming months. Some investor 
groups believe the post pandemic environment could allow for 
the opportunistic expansion of well-established hotel groups.

• Hotel operators will/should look to capitalise on future 
opportunities presented by the current heightened levels of 
domestic demand. Fáilte Ireland’s Keep Discovering campaign 
has a long term focus of driving the interest of Irish residents 
in exploring different destinations across the Island of Ireland. 

Hotel development
The hotel bedroom development pipeline continues to rise 

albeit at a slower rate than it did before the pandemic.  Current 
hotel development pipeline in Dublin stands at over 19k rooms 
including, including 6k over the next 3 years and 13k+speculative.

The combination of higher property development costs and 
uncertainty about the recovery of occupancy and rates in the 
capital could delay or reduce the delivery of additional hotel 
accommodation in Dublin city and regionally.  

• A combination of supply chain delays and the price increase 
in commodities critical to commercial real estate construction 
could erode the feasibility of some projects. Cushman & 
Wakefield recently reported the following commodity price 
increases: Diesel fuel: +151%, Lumber: +62%, Copper: +59%, 
and Steel: +15%. 

Air capacity
Global airline seat capacity continues to recover; data released by 
OAG at the end of June showed a record number of seats on offer 
since the pandemic was declared back in March 2020. However 
there is still a 35% drop in capacity against 2019 levels. The bounce 
back over the last couple of months is an encouraging indicator 
of the confidence levels that airlines have in the recovery. Further 
increases are expected in the coming months as more and more 
countries update their stance on overseas travel.
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Table 2. Scheduled Air capacity Jan 2019 to September 2021

Source: OAG
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Headwinds
• The widespread adoption of remote working and associated 

virtual meeting/collaboration platforms could permanently 
and negatively impact on demand from the highly profitable 
corporate market.

• Rising cases of the Delta variant and the possible emergence 
of further strains could delay the sector’s recovery.

• New legislation regarding paid sick leave will introduce 
mandatory sick pay leave for 3 sick days in 2022 moving to 5 
days in 2023, 7 days in 2024 and 10 days in 2025.  Although 
not immediately a game changer this could erode what are 
already tight margins. 

• Inflation fears – Increase in commodities and transportation 
costs are likely to impact the cost of goods and services and 
potentially impact on margins.

Bank of Ireland
Bank of Ireland is a keen supporter of the Irish Hotel Industry 
as a pillar of the economy. Our proven appetite, combined 
with our comprehensive sectoral expertise provides us with a 
strong platform to meet the funding requirements of both hotel 
operators and Investors.

Sources: CBRE- Bi monntly Research report July 2021, Irish Times, Wexford People, Rte.ie, Fallshotel.ie, GreenhospitalityIreland.ie, ‘Commodity volatility impacts on CRE construction’ (Cushman & Wakefield 
June 2021), OAG, gov.ie, BPO/Trending.ie, STR CoStar.

Gerardo Larios Rizo
Head of Hospitality Sector  
Bank of Ireland

 Gerardo.LariosRizo@boi.com
 +353 87 7951253

http://independent.ie
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2021 H1 Insights
Bars and restaurants across the country have resumed ‘on-premises’ trade following the easing of restrictions which 
began in early June with the relaxation on outdoor dining.  The government’s timely initiative for the rollout of outdoor 
dining grants at a business and local County council level led to the development of a number of pavement widening 
projects around the country to encourage trade.  Customers eager to reconnect with friends and family, the novelty 
factor for outside food and drink as well as historically high level of personal savings are all contributing factors for the 
immediate surge in demand that followed the easing of restrictions.

Pub sector key activity and trends H1 
2021
• Trade resumption: ‘On premises’ provision of food and drink 

resumed on June 7th although it was not until July 26th  that 
indoor dining was allowed for bars and restaurants, although 
at first, limited to fully vaccinated people. Prevailing guidelines 
maintained to mitigate risk of super-spreader events are still 
impacting on capacity.

•	 Staffing	 Challenges: The 15 or so months of disrupted 
trade took a toll on bar and restaurant staff, many of whom 
sought alternative employment or left the country altogether. 
Despite the figures from the CSO showing an 18.3% adjusted 
unemployment figure for June 2021, recruitment continues to 
be a pain point for the sector and is likely to have a permanent 
impact on the cost of wages.

• Strong demand: Bars and restaurants have reported a strong 
bounce back in demand albeit limited by capacity constraints.   
Pent up demand, the novelty factor for outside dinning and 
historically high level of personal savings are all contributing 
factors. A large number of premises delayed their reopening 
to coincide with indoor dining to avoid the expense of outdoor 
dining facilities which are not feasible for some venues. Lack 
of meaningful corporate or event based footfall continues to 
impact some city centre premises.

• Operational adjustments: A number of bars and restaurants 
invested time and resources into developing a stronger online 
presence to drive takeaway/delivery sales over the last year, 
these are expected to scale back as the heightened demand 
for ‘meal kits’ is diluted by on-premises consumption. Retail 
displays which had replaced tables in some restaurants during 
the lockdown will also be phased out as dining rooms are 
repurposed.

Alcohol consumption
One of the primary objectives of the Public Health (Alcohol) act 
2018 was to reduce the consumption of alcohol per adult to 9.1lts 
by the end of 2020. While the target was not met, the actions 
put in place which included putting barriers in retailers’ alcohol 
section, managed to deliver an 8% drop over the last two years. 
Part of this drop in consumption happened during the lockdown 
and as a result there may be a bounce back when normal trade 
resumes. As Table 2 shows the pandemic disruption had a big 
impact on beer sales while actually strengthening wine sales for 
the same period. 

Government supports 2021
Sector stakeholders are lobbying for the extension of government 
supports which continue to play a vital role in the recovery/ 
short term viability of some businesses as lockdown restrictions 
are slowly phased out. The revised qualifying criteria for the 
Employment Wage Subsidy Scheme (EWSS) was widely welcomed 
by industry bodies as it may allow some pubs and restaurants to 
claim wage supports for a few months after trade resumes even if 
summer trade is relatively strong.  

Current government schemes/initiatives that are aimed at 

supporting the sector on its path to recovery, include:

• EWSS extended to 31st December 2021. https://www.gov.ie/
en/service/ead8c-employment-wage-subsidy-scheme-ewss/

• The lower tourism VAT rate of 9% has been extended until 1st 
September 2022 which will support food margins.

• COVID-19 Restrictions Support Scheme (CRSS) extended until 
the end of 2021. https://www.revenue.ie/en/self-assessment-
and-self-employment/crss/index.aspx

• Commercial rates waiver extension to the end of 
September2021. https://www.gov.ie/en/press-release/da3e9 
-government-announces-further-extension-of-commercial-
rates-waiver-for-quarter-three-2021/

• Tax debt warehousing scheme extended to the 31/12/21; 
interest free period during 2022, balances to be paid from 
01/01/23 https://www.gov.ie/ga/preasraitis/63fc8-minister-
donohoe-announces-further-economic-supports-for-
businesses-as-they-re-open/

• Outdoor dining enhancement scheme by Fáilte Ireland. Grant 
of up to €4k (for up to 75% of the ex-VAT cost of equipment) 
https://www.failteireland.ie/Identify-Available-Funding/local-
authority-schemes/Outdoor-Dining-Enhancement-Scheme/
Outdoor-seating-accessories.aspx

Market activity
Transaction activity was strong in the licensed trade sector during 
the first half of the year with a number of high profile pub sales 
completed.   Non-publicans dominated major purchases which 
has led to speculation about alternative uses for some of the pubs 
sold so far. Notably a number of properties have transacted off-
market.

• The 108 in Rathgar sold by Lisney Morrissey sold for over 
€2.2m

Product Variance

Beer -17%

Spirits +1%

Wine +12%

Cider -11%

Table 1. Alcohol consumption Ireland (litters per adult)*

Table 2. Alcohol consumption Ireland* –  
Showing consumption to Year end December 2020  
vs December 2019
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• The Roundy in Cork  sold at auction for €710k 

• Queen’s Pub in Dalkey purchased by Ray Byrne and Eamonn 
Doyle for €3.5m

• The Brazen Head in Dublin 8 was purchased by a London 
based private equity fund for €15m

Other transacting pubs included, Larry Murphy’s and the 
Wellington on Baggot Street, Murphy’s Bar in Galway and The 
Eagle House in Dundrum.

2021 H2 Outlook
Initial fears about lasting changes in consumer behaviour have somewhat dissipated following strong demand in the 
licensed trade and restaurant sector from a wide range of consumer segments and demographics.  Although some 
restrictions remain, operators are much more optimistic about a full recovery being achievable by 2022 or 2023, depending 
on the dynamics of the return of overseas visitors and corporate/office trade which are vital for a wide range of premises.  
However, the easing of restrictions will eventually bring government supports to an end, and stakeholders in the sector 
have been strongly advocating for supports (at some level) to be extended, potentially to the end of next year.

Trends
• Although recently reviewed and extended government 

supports will be eventually cease.  Similarly, payment 
concessions with Revenue, landlords and financial institutions 
will require some level of payments to resume. Cash flow 
forecasts will need to be routinely reviewed by operators as 
businesses enter into the unchartered waters of the post 
pandemic economy.

• The rise of localism which has been further fuelled by 
the working from home revolution will present growth 
opportunities to premises located in some suburban locations. 
The shift could lead to changes in menus and service options 
as demanded by new patrons.

• Prevailing macro-economic conditions including low/negative 
interest rates and overseas funds activity could promote 
property transaction activity in the coming months. Some 
investor groups believe the post pandemic environment could 
allow for the opportunistic expansion of well-established 
pub groups. British pub group Wetherspoon has announced 
plans for further openings including its first pub in Waterford 
expected to open later this year, ‘The Arundel Gate’.

• A High Court hearing is currently taking place to determine the 
level to which FBD insurance should compensate publicans. 
The decision could have implications on compensation that 
could be claimed by some 1,000 pubs and restaurants.

• The COVID-19 pandemic has further accelerated an already 
enhanced rate of tech-adoption in the hospitality industry. 
Some “intelligent” capacities and services that might have 
been considered add-ons to the guest experience may soon 
become requirements as we come out of lockdown.

• Many experts agree that the economic recovery in the 

aftermath of COVID-19 must focus on sustainability. While 
previously bars and restaurants wouldn’t have been associated 
with robust ESG strategies some have already taken major 
steps to embrace sustainability. The focus on locally produced 
craft beers and spirits can be an easy win for some bars looking 
to get the ball rolling. As we slowly exit the lockdown we can 
expect more businesses to embrace green strategies as they 
try to differentiate themselves in the market.

Headwinds
• The widespread adoption of remote working and associated 

virtual meeting/collaboration platforms could present 
challenges to premises who depend on office/corporate trade.

• Rising cases of the Delta variant and the possible emergence 
of further strains could delay the sector’s recovery.

• New legislation regarding paid sick leave will introduce 
mandatory sick pay leave of3 sick days in 2022 moving to 5 
days in 2023, 7 days in 2024 and 10 days in 2025.  Although 
not immediately a game changer this could erode what are 
already tight margins.

• A number of premises are reporting tighter credit terms from 
suppliers due to fear of bad debts.

• Inflation fears – Increases in commodities and transportation 
costs are likely to impact the cost of goods and services and 
potentially impact on margins.

Bank of Ireland
At Bank of Ireland we have been dealing with the ups and downs 
of the Irish economy for over 235 years providing a wide range of 
financial supports. We are now working to support customers as 
lockdown restrictions ease and normal trade resumes.

Bank of Ireland is regulated by the Central Bank of Ireland.
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Gerardo Larios Rizo
Head of Hospitality Sector  
Bank of Ireland

 Gerardo.LariosRizo@boi.com
 +353 87 7951253
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Executive Summary
After a sluggish start in January and February on the back of the post-Christmas lockdown, and what was always going 
to be a sub optimal Brexit deal, the first half of 2021 was marked by a surge in manufacturing activity. Order intake 
and output performance has soared driven by high demand as economies reopen and vaccine rollout gathers pace. 
Strong Q1 results across major industrial players reflected this positive momentum with YOY results upward trending 
across key indicators. The most recent CSO data from period Jan-April 2021 shows industrial output is up YOY by 
25% for modern industries and 12% up for traditional respectively. Overall Manufacturing turnover was up 20.2% on 
prior year. The major inhibitor to this growth has been supply chain delays and disruption caused by a confluence of 
COVID-19, Brexit, container availability and transport interruptions. 2020 will be remembered as the year that truly 
exposed the fragility of Global supply chains; supply chain resilience became the new topic in boardrooms as the 
industry challenged the value of Globalisation. Ultimately at least in the short to medium term security of supply will 
trump lower cost global options as manufacturers start to reconfigure their supply chains to achieve great resilience 
and lower risks.

Summary of Key Impacts
• Covid-19 Pandemic: The COVID-19 pandemic has affected 

every company in a very individual manner based on supply 
chain design, market demand dynamics, seasonality, market 
access and factory operations restrictions. While factories are 
back and running, COVID-19 has brought into sharp focus 
safety and well-being of personnel. While safety has always 
been a number 1 priority for Manufacturing, COVID-19  has 
added the requirement of temperature testing, rapid antigen 
testing, increased workplace cleanliness and contact tracing.

• Factory Operations: Compared to pre COVID-19 levels, 
factory operations have without doubt experienced drops in 
productivity with the new rules of COVID-19 such as social 
distancing, testing, remote working all impact the “cut and 
thrust” and “problem solving “ nature of manufacturing 
operations. However manufacturing has proven time and 
time again to be agile and creative in its response. Part of the 
solution has been the acceleration of the digital agenda.

• Funding Activity: Despite the headwinds of COVID-19 and 
accompanying caution around cash conservation, funding 
approvals are still comparable to 2020. With longer end to 
end cash conversion cycles due to extended supply chain 
lead times, businesses are more focused on working capital 
requirements than investment. Correspondingly drawdowns 
are lower driven in part by negative interest rates on cash 
balances.

• Brexit: Depending on the level of UK exposure, businesses 
have been impacted to different degrees. Q4 2020 stockpiling 
in fear of an unknown Brexit deal and anticipated paperwork 
burden triggered an initial dramatic drop in imports from UK 
of 60% in January 2021. This has improved somewhat with 
latest CSO data showing a YOY drop of 39% for period Jan to 
April.  Land bridge traffic through UK from EU has also seen a 
huge volume drop as businesses have chosen direct transport 
routes to safeguard supplies. Manufacturers have de risked 
their Brexit exposure through a mixture of higher stock levels, 
direct transport routes, supplier substitution and in house 
technology transfer. 

• Green Agenda: The Irish government approved a Landmark 
Climate bill on the  23rd of March 2021 which  is currently 
before Seanad Éireann. The bill commits to deliver 50% 
reduction in carbon emissions by 2030 and net carbon neutral 
by 2050.

• Digital Agenda: In the spirit of Agility and continuous 
improvement, the acceleration of tech and digital 
transformation of Manufacturing is the next big disruptor 
and game changer for the sector. COVID-19 has acted as an 
accelerant for adoption of digital technologies as companies 
adapt to new ways of working. A greater online, digital and 

data presence combined with higher levels of automation 
will gain momentum as manufacturers seek new ways to stay 
ahead of competition.

• Supply Chain: Supply chain resilience is the new mantra and 
topic of senior leadership teams and boardrooms alike. Given 
the choice between best cost source and secure supply source 
the latter now wins out.   

•	 Inflation: Inflation  of input costs has dominated Q2 with steel, 
wood, plastic resin all experiencing double digit price hikes in 
region of +30%. Disruption in container availability caused by 
COVID-19 and related transport interruptions drove container 
prices up by 547%.

Key Trends and Metrics for Irish 
Manufacturing Sector
A number of Indicators and surveys all point to very positive 
environment for manufacturing underpinned by high demand, 
buoyant order books and record production output levels.

Industry Pulse

100.0 +3.1 on previous  
index reading

 Economic   Consumer   Business

Pulse Trends
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PMI 64 

PMI Drivers Trend

New orders 

Output 

Employment 

Suppliers delivery times 

Stock of purchases 

SME Growth outlook 

In June 2021 BOI Industry Pulse, a survey of 300 companies 
measured a near record of 100, reflecting strong orders 
and output and also growth in employment in the sector as  
vaccine rolls out and global economies return to pre pandemic 
expansion mode.

As per AIB Irish Manufacturing PMI, Q2 recorded a surge and boom 
in manufacturing activity with record headline numbers above 60 
and 4 of the 5 underlying PMI drivers in very positive territory. The 
challenge is supplier delivery times which significantly increased 
due to Brexit, COVID-19, container availability and transport 
interruptions. Double normal lead-times is not uncommon. PMI 
is a survey of 250 manufacturing companies and a result greater 
than 50 represents expansion. A result greater than 60 represents 
very strong growth and mirrors the strong global manufacturing 
performance with PMI figures of 64.2, 63.1 and 62.6 for UK, 
Eurozone, and US, respectively as global economies bounce back. 

Bank of Ireland Business & Industry Pulse
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Industrial Output, Turnover and Imports 
and Exports
As per table 1 Industry output and turnover shows double digit 
YOY growth reflecting the boom in manufacturing across both 
modern and traditional sectors.

Imports and exports performance are summarised in graphic 
(Table 2) for period Jan – Apr 2021. The headline number shows a 
dramatic drop in imports from UK since Brexit further exacerbated 
by stockpiling in Q4 2020. Exports while down (overall -5%), in all 
regions except UK should see upward trend in H2 as the higher 
manufacturing performance in Q2 2021 translates into higher 
exports for H2 2021. IBEC reports an export increase of 25% 
from €60Bn to €75Bn when volumes from overseas Irish firms 
are included. Also evident is a significant increase in cross border 
trade in wake of the NI protocol. 

Headwinds of Supply Chain Shortages and 
Input	Price	Inflation
Notwithstanding the booming performance of manufacturing 
in Q2, manufacturers continue to be heavily impacted by 
supply chain shortages. The perfect storm of COVID-19, Brexit, 
container shortages, high demand, transport bottlenecks are all 
driving lead times and input prices in one direction. Inflation 
rates have accelerated successively for 6 months with Steel, 
Plastic resin, timber all experiencing double digit price hikes 
in H1 2021. Container prices from Asia are 547% higher than 
pre Covid levels. As employment continues to grow with 9 
consecutive months of increases, anecdotal evidence is strong 
of a war on talent in certain high tech sub sectors driving labour 
costs inflation. All of these inflation drivers are triggering higher 
output prices which will pass through to end users. 

Table 1 Source: CSO

February 2021 - April 2021

Manufacturing, Production  
& Turnover

% change on 
previous period

Annual % 
change

Production 0.9 21.9

Modern 1.2 25.0

Traditional 1.8 12.0

Turnover 8.1 20.2

Exports total -5% / Imports total +14%

Sea change
Container freight costs, $000 per 40ft container
By route

China/East  
Asia to North  
Europe

Mediterranean  
to China/ 
East Asia

North America 
(East Coast) to 
China/East Asia

North America 
(West Coast) to 
China/East Asia

Global container index

Exports 

+40%
Imports 

+61%

Exports -1%

Imports +23%

Exports -21%

Imports +50%

Exports +17%

Imports -36%

Exports -6%

Imports +9%

Exports -6%

Imports +19%
Table 2:  Source: CSO

Sources: Freight Baltic Index, Refinitiv DatastreamSource: PlasticPortal.eu

Source: IHS Markit ©2021 IHS Markit
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Supply Chain Resilience – Brexit and 
Covid Impacts
The fragility of global supply chains and just in time low stock 
models was seriously exposed by impacts of COVID-19  and 
Brexit for Irish manufacturing SMEs. Supply chain resilience 
dominated discussions with continuity of supply winning out 
over pre COVID-19 priorities such as low inventories and best 
landed cost.  A recent “Trade in Transition” report led by the 
Economist Intelligence unit, found that globally 83% of global 
companies are reorganising their most critical supply chains 
using a combination of supplier substitution, alternative freight 
partners, price negotiations, and changing supplier locations. 
Closer to home, a CSO survey of 1920 SME respondents of 
which 138 were from the industrial sector recorded that 47% 
regarded transport of goods from UK to be their biggest concern 
and 13% of respondents had sought new suppliers in response 
to this risk.  In parallel many manufacturers have moved many 
commodities including plastic resin to EU distributors to bypass 
the Brexit impact. 

As well as COVID-19 induced supply constraints of input 
components, supply chains have also been interrupted by 
the freight disruptions of container shortages, port capacity 
constraints, and availability of truck drivers. UK reports a loss of 
100,000 drivers due to Brexit and COVID-19 with many drivers 
returning to their home countries. At a recent ‘Haulage Strategy 
Consultation’ workshop chaired by IBEC, 90% of the discussion 
was around severe driver shortages due to high driver 
turnover, difficulty with work permits for non EU countries and 
high insurance costs for new drivers.  Apart from delays for 
manufacturing inputs there is the very visible consequence of 
food wastage in the short shelf life space.

In the medium to long term companies must weigh up the 
costs, risks and times to reconfigure their supply chains with 
time substitution taking anywhere from 6-18months depending 
on how bespoke and complex the components are.

Survey Roundup – Growth Outlook 
sentiment continues positive.
Despite the headwinds of COVID-19 and Brexit, different surveys 
confirm positive outlook for H2 2020 and beyond. A recent PWC 
CEO survey reported positive sentiment among 49% of Irish 
respondents and 76% Global respondents compared to just 
16% and 22% respectively this time last year. An Inter trade 
Ireland survey of 775 businesses across Ireland found 55% 
were planning investment in digital, marketing and R&D over 
the coming year.

In summary rolling 12 month outlook continues very upbeat 
but expect it to soften in H2 2021 as supply catches up with 
demand. 

Industrial Property Demand
CBRE in its latest research, forecasts an exceptionally busy 
period for H2 2021. Much of the activity is underpinned by 
increased demand for logistics and distribution centres which 
ties in with the whole topic of improving supply chain resilience 
outlined above. Demand for high quality industrial premises is 
buoyant with rents in capital at €113/sqm up 3% on last year. 
Currently there are 40 industrial planning permissions in the 
works across Ireland. 

Funding Activity in the Sector
• Bank of Ireland Business Banking H1 2021 approvals are  

€12m (8%) ahead of last year supported by strong asset 
finance activity   However drawdowns for the same period 

are slightly behind as SMEs focus on cash conservation 
and high working capital needs associated with higher 
inventories. 

• As vaccine roll out continues and economies reopen fully, we 
expect drawdowns to catch up as SMEs cannot continue to 
delay necessary investments. H2 2021 should see a higher 
run rate of both approvals and drawdowns.

• Three significant deals in H1 with total value in excess of 
€12m were in refrigeration, packaging and medical devices 
sectors to meet funding and growth requirements for 
acquisition, bespoke assets and facility upgrades.
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Manufacturing H2 Outlook
Tailwinds
• The fundamentals for continued Irish manufacturing growth 

are strong. Strong demand, healthy order books, high output 
levels all support a continued surge across the manufacturing 
landscape.

• Bank of Ireland’s chief economist has recently revised 2021 
GDP projections upwards to +5.8%. Similar strong growth 
levels are forecast by OECD for EU of 4.3%, UK +7.2%, US +6.9% 
and China +8.5% respectively.

• PMI data for Irish manufacturing is at record levels. This is 
mirrored across the globe with the global composite PMI 
hitting an eleven year high of 56.3 in April 2021.

• Manufacturing employment is high which may translate in 
medium term to certain skillset shortages.

• Sentiment across manufacturers continues positive.

• The shocks of COVID-19 and Brexit have triggered and 
accelerated many positive changes, including remote working, 
acceleration of digital, supplier substitution, new customers 
and technology transfers, all of which would have otherwise 
being long fingered or not happened at all.

Headwinds
• Supply chain shortages and continued disruption is likely to 

continue through H2 2021 as it takes time to add capacity and 
reconfigure critical supply chains. Taking a 5 year view expect 
supply chains to be less global, more local and regional and 
operate within a digital ecosystem with great data visibility to 
better manage shocks.

• Inflation of inputs will also continue through H2 2021. Perhaps 
transitionary for some commodities, many elevated input 
prices will be “sticky” and slow to revert to pre pandemic levels. 

• Labour inflation and competition for talent will feature in 
H2 2021 as the immediate priority will be customer orders 
fulfilment.

• Freight costs and HGV driver shortage are reaching crisis point 
and might need special intervention.

• Brexit while moving to the rear view mirror it has not fully gone 
away for many SMEs. As grace “no inspection” periods expire 
in Q4 2021 and depending on latest negotiations outcome, 
many SMEs will have to adapt to new ways of working or pivot 
their supply chains.  

• Manufacturing SMEs are likely to be very busy and stretched 
in H2 2021. Remote working models will continue. Special 
attention should be given to personnel safety and wellbeing 
with leadership grounded in empathy and flexibility.

Conor Magee
 conormagee@boi.com 

 087 227 9830

Conor joined Bank of Ireland in 2021.  He is an accomplished senior 
executive and brings with him significant business and manufacturing 
experience gained both In Ireland and internationally. He has a strong 
track record of business plan delivery, scaling and turnaround and is an 
expert practitioner in Lean thinking, supply chain best practice and cost 
management in the Manufacturing sector.
Conor held various senior positions in Cargotec, a global manufacturer 
of Industrial Equipment for Cargo handling and transport having worked 
in Ireland, China and Finland.
Prior to Cargotec, Conor worked in the automotive sector with Iralco 
Automotive and Magna Donnelly in Ireland and Opel AG in Germany. 
He holds an MBA from Michael Smurfit School of Business, a Mechanical 
Engineering Degree from UCD, and a Diploma in Business Coaching 
from Smurfit Executive Development.
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H1 2021 H1 2020 H1 ‘21
 v. H1 ‘20 H1 2019 H1 ‘21

 v. H1 ‘19

New Cars2 63,867 52,885 +20.8% 80,758 -20.9%

New Vans 17,027 10,569 +61.1% 15,317 +11.2%

Combined Sales 80,894 63,454 +27.5% 96,075  -15.8%

2thereof, Hire Drive 3,637 2,759 +31.8% 14,412  -74.8%

Used Imports 35,754 22,787 +56.9% 53,126  -32.7%

Pre-COVID Environment
The new car market peaked in 2016 at 146,600 units following 
strong growth from a low base. Demand for new cars went into 
decline from 2017 as the industry felt the impact of Brexit. By 
the end of 2019, new car sales fell c. 20% to 117,100 units from 
peak sales in 2016. Due to a weakened sterling, used passenger 
car imports from the UK market surged in the same period. 
Used imported cars reached record levels in 2019 at c. 114,000 
units. New car demand in Ireland was dampened as used car 
values were impacted by cheaper imports from the UK. During 
the same period, consumer confusion began to rise concerning 
which engine type to choose in their next new car. This follows 
considerable media coverage on the future of the internal 
combustion engine and growth of electric vehicle (EV) sales. 

Resilient Sector
FY 2020: Overall, new passenger car sales declined c. 25%, light 
commercial vehicle sales declined by c. 14% and used import 
sales declined by c. 30%. These full year headline figures hide 
the underlying trend in the recovery of vehicle sales last year. 
In the 32 week period from restarting the economy to year end, 
new vehicle registrations increased by c. 5%¹ due to strong levels 
of consumer demand. ¹Excluding hire drive (HD) sales. Note HD sales 
declined c. 85% in 2020 due to the impact of COVID on tourism.

H1 2021: Level 5 COVID restrictions were in place for the first 
4.5 months of 2021 and the sector continues to show its 
resilience during the health crisis. Motor dealers continued to 
open for vehicle aftersales and consumers could visit dealers to 
have maintenance carried out. For new and used vehicle sales, 
dealers engaged with customers using digital methods such as 
personalised video messages and operated a “click and deliver” 
service. Dealers fully reopened for both sales and aftersales on 
17th May. This was timely for dealers to order build ahead of the 
second sales peak commencing in July 2021. 

Compared to pre-pandemic levels, this year new passenger car 
sales are running at c. 80% of 2019 levels. New van sales are 
c. 11% ahead of 2019 levels, highlighting increased demand 
for home deliveries. When hire drive sales are excluded, new 
passenger car sales are running at c. 90% of 2019 levels thus 
highlighting strong underlying retail demand. Used passenger 
car imports are c. 33% lower than in 2019 due to the impact of 
Brexit and changes to the treatment of vehicle registration tax 
for used imports in January of this year. 

Brexit Impact
There are no tariffs for new vehicles retailed by motor franchises 
in Ireland as a result of Brexit. The impact is likely to reduce the 
inflow of privately imported used vehicles (currency dependent) 
due to the imposition of VAT and tariffs (for vehicles not 
manufactured in the UK). There are some exceptions to these 
new rules, however, increased costs and complexity are likely to 
deter private individuals importing used vehicles from the UK. 

Motor dealers continue to import used vehicles from the UK 
where value is present. Dealers are commenting that higher 
costs now associated with importation of used cars from the 
UK are being passed on to consumers as used vehicle residual 
values are starting to recover here (due to lower volumes of 
used imports and higher consumer demand). This commentary 
is corroborated in recent editorials by ‘Motor Trade Publishers’ 
regarding used car values.

Vehicle parts distribution and supply was impacted earlier 
this year with longer lead times, particularly for parts that are 
distributed directly from the UK to ROI (distribution logistics varies 
by manufacturer). Motor franchises and dealers had predicted this 
delay and increased fast-moving parts inventories in Q4 2020. The 
sector has since reported improvements to parts supply. 

Accelerating EV Sales 
Looking back to 2015, the combined share of electric vehicles and 
hybrids was less than 2% of new car sales in Ireland. By 2020, this 
share had increased to almost 20%. The take up of these engines 
has further accelerated in H1 2021 with the combined share 
of EV’s and hybrids now representing c. 32% of new car sales. 
Although the share of diesel cars has fallen each year since 2015, 
demand in Ireland remains strong at c. 36% when compared to 
the UK at c.10% and the EU at c. 23% (Q1 2021).  
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Sales of electrically chargeable vehicles (ECV = BEV³ + PHEV4) also 
ticked up across the EU this year as demonstrated in the table 
below. Attractive consumer incentives offered by countries such 
as France and Germany, coupled with greater choice of vehicles 
and increased consumer demand have further accelerated the 
demand for electric vehicles across Europe. At the end of the first 
quarter, Ireland ranked 6th in the EU for BEV take up (based on 
BEV percentage share of engine sales). By the end of H1 2021, the 
share of BEV sales in Ireland has further increased to almost 7% 
of new car sales.

Manufacturers are investing heavily in battery production with 
several new production facilities now in operation in Europe. One 
example is Northvolt, a battery production company established 
by former Tesla executives in 2016 and based in Sweden. 
Northvolt is partnered with VW Group, BMW and Volvo and are 
targeting a 25% market share in Europe by 2030. To put the scale 
in perspective, the company announced a $14bn order from VW 
earlier this year. They also raised additional funding of $2.75bn 
in June this year to expand existing capacity. Others competing 
with Asian markets and based in Europe include Britishvolt and 
the Tesla gigafactory in Germany. 

Volvo and Ford have announced intentions to cease production 
of their internal combustion engines for Europe by 2030 
and Volkswagen Group by 2035. Others will follow with 
announcements in due course. Bloomberg New Energy Finance 
expect price parity between EVs and internal combustion 
vehicles by the middle of this decade. As a greater number of 
BEV’s are produced, in terms of volume and choice of models 
for consumers, production costs will fall. Generally, the sector 
expects that BEV prices will be more in line with internal 
combustion vehicles toward the end of this decade. In the 
interim, government supports are vital to support the continued 
growth of electric vehicles in Ireland.

FY 2015

ROI Engine Share (New Car Sales)

H1 2021

■ Diesel  ■ Petrol  ■ Hybrid  ■ EV

71.2

27.2

1.2 0.4

36.125.3

6.8

31.8

FY 2020 Q1 2021

Engine Type EU ROI EU ROI

³BEV             
(battery only) 5.4% 4.5% 5.7% 5.9%

4PHEV 
(plug-in chargeable 
hybrid)

5.1% 2.8% 8.1% 5.7%

Total ECV 
(total electrically 
chargeable)

10.5% 7.3% 13.8% 11.6%

Declining Emissions
Car manufacturers must meet a new C02 emission target of 95g/
km per vehicle sold this year. This new 2021 target becomes the 
revised baseline for proposed further reductions forming part of 
the European Green Deal. Emission targets for newly registered 
cars must reduce 15% by 2025 and reduce 37.5% by 2030 
(from 2021 levels). The 2030 target is now under review by the 
European Commission (EC). Among proposals under discussion 
in the EC are a 55% emissions cut by 2030 followed by a ban 
on combustion engine sales by 2035. In order to achieve these 
targets, manufacturers will accelerate investment in battery 
production and increased choice of electric vehicles.

In 2019, C02 emissions from new passenger cars sold in Ireland 
was c. 114g/km (compare EU at c.122g/km). In 2020, C02 
emissions here fell 7% to c. 106g/km. In the first half of 2021, C02 
emissions from new car sales have further declined in Ireland 
to 97.1g/km. This is due to the increased uptake of electric and 
hybrid vehicles coupled with lower emissions from the latest 
petrol and diesel engines sold. 

The Irish government made extensive changes to vehicle 
registration tax effective from 1st January 2021, which had the net 
effect of increasing prices for new low emission cars. Increasing 
taxation on new vehicles will impact the speed of recovery to 
pre-Brexit levels of sales, thus taking longer to remove older 
and higher polluting cars from circulation. I can think of no other 
sector that was negatively impacted in this manner during an 
unprecedented national crisis. 

Greater Incentives Needed
There are c. 2.2m cars on the road in Ireland and electric vehicles 
represent less than 1% of those. The 2019 Climate Action Plan 
(CAP) includes a target of 840,000 passenger ECV’s on the road 
by 2030, but the roadmap to get there is not clear. Transport 
accounts for c. 20% of Ireland’s Greenhouse Gas Emissions and 
cars account for about half of this figure. The Environmental 
Protection Agency (EPA) recently stated to achieve a 51 per cent 
emissions reduction from transport by 2030, “significant new 
measures will need to be identified and implemented”. 

The question is how do we get from selling c. 10,000 ECV’s in 2021 
to almost 100,000 ECV’s per annum in order to reach or exceed 
the CAP target by the end of the decade? The target could change. 
Or, perhaps the answer is in the EPA statement – significant new 
measures are needed. To accelerate the pace of ECV adoption 
in Ireland, greater government-led incentives for consumers and 
businesses along with infrastructural investment will certainly be 
required.

Infrastructure
What came first – the chicken or the egg? The European 
Automobile Manufacturers’ Association (ACEA) recently reported 
that 70% of all European charging points are based in just three 
countries: The Netherlands, France and Germany. Outside of 
Norway, these countries have some of the highest rates of EV 
adoption. Investment in infrastructure in these markets provides 
confidence to consumers when purchasing an EV.

There are approximately 1100 charging points around Ireland. 
The ESB announced last year they will invest €20m to upgrade the 
existing infrastructure. “A lot done, more to do” comes to mind. 
As more Irish consumers adopt EV’s, accelerated investment 
will be required by the State to expand the current network, 
particularly in rural areas to ensure the growth of EV’s is not only 
centred around urban locations.



Outlook
Our outlook remains cautiously optimistic. The Bank of Ireland 
Economic Pulse came in at in 89.7 in June 2021. The index, which 
combines the results of the Consumer and Business Pulses, is 
up 33.4 on a year ago. For those fortunate enough to maintain 
their employment and income during the health crisis, savings 
have increased. The sector is likely to experience a bounce as 
a result. Some consumers postponed taking delivery of new 
vehicles until restrictions were lifted and this is likely to lead to a 
strong H2 for vehicle sales. The recovery is expected to continue 
into 2022.

The agreement of a trade deal is seen as positive in the sector 
as lower volumes of used imports enable residual values to 
recover. A reduction in used imports should have an overall 
positive effect on the new car market over time, as the market 
here will need to generate more used car sales as supply from 
the UK slows. Electric vehicle sales are predicted to grow to the 
region of 10% of new car sales in 2021. 

Restrictions on international travel continues to dampen the 
overall new car market as hire drive sales typically account for 
c. 15% of the market. Hire drive sales accounted for c. 6% of 
new car sales in the first half but is expected to improve in H2 
as international travel recommences. The Society of the Irish 
Motor Industry (SIMI) predicts a new car market of c. 98,000 
units in 2021 (+11%). This compares to a new car sales of 117k 
in 2019 and 147k in the peak year of 2016. Due to pent up 
demand, new car sales are currently predicted to recover to 
c. 120,000 units by 2022 depending on how COVID and Brexit 
issues evolve and get resolved. 

New Passenger Car Sales: Ireland

-20%

2013

74,400

2019

117,100

2016

146,600

Peak Year

88,000

2020

COVID

Brexit  
Referendum

Decline in  
Used Imports

Growth in  
Used Imports

Growth in  
New Car Sales

98,000

2021

Brexit

Vaccine
120,000
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Recovery

Sources: Bank of Ireland Economic Pulse, Society of the Irish Motor Industry (SIMI), European Automobile Manufacturers’ Association (ACEA), Sustainable Energy Authority 
of Ireland (SEAI), Society of Motor Manufacturers and Traders (SMMT), European Environment Agency (EEA), Department of Transport, Automotive News Europe.
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Stephen joined Bank of Ireland in 2018 and brings over 20 years 
Motor Sector experience developed in both Retail and National 
Distributor positions. He comes to us direct from industry having 

Stephen Healy
 stephena.healy@boi.com

 085 289 8600

previously been employed as General Manager for a multi- 
franchised retail motor group for 7 years.

He opened a new retail operation in 2011 in a very challenging 
economic environment and was responsible for building both 
Sales (new and used) and Aftersales (Service and Parts) functions 
of the business. In addition to a first class honours BA in Business 
Studies (Hons) from Griffith College Dublin, Stephen holds a 
Certificate in Transport Engineering from Dublin Institute of 
Technology.

Aftersales
It should be noted that the sector is not just about new vehicle 
sales. Franchised motor dealers benefit from multiple income 
channels including used cars and aftersales channels (service 
and parts). Aftersales channels attract strong margins and can 
account for c. 40% of total income contribution. Many motor 
retailers focus on developing profitability in their workshops 
as this gives protection against volatility in new car sales. A key 
industry KPI is the Absorption ratio where the benchmark is 
80%. A ratio of 80% indicates that direct profit produced from 
aftersales will absorb 80% of administrative overheads, thus 
providing comfort to a dealer during times of instability.

Finance Opportunities 
We expect that trends existing pre-COVID will carry forward into 
H2 2021. Consolidation of single operators into larger dealer 
groups is likely to continue and may accelerate. Refinance 
opportunities will present themselves from time to time and 
we welcome the opportunity to discuss these needs with both 
current and new customers. 

Supporting our Customers
Bank of Ireland Finance (BIF) supports 13 motor franchises 
representing c. 41% of annual new car sales and we remain 
committed to our customers. Bank of Ireland and the Irish 
Motor Sector is open for business.
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Grocery & Convenience sector continues to perform strongly acting as a catalyst for investment in online 
and	offline	channels.

Increase in online 
capacity delivered 
by Tesco Ireland 

in 2020.

BWG group sales in the  
6 months to 31 March 2021.

Additional amount spent on 
take-home grocery in Ireland 
in the year end 31st March 

2021 per Kantar.

Sales delivered by 
Supervalu Food academy 
producers between 2016 

and 2020.

Investment from Lidl in its 
regional distribution centre 

in Co Westmeath.

60%

€75m

€170m

€874m

€2bn

Summary
• Robust performance: Exceptional performance delivered 

by the sector linked to COVID-19 continued into H1 2021.  
Shopping behaviour and frequency patterns returning to 
more normalised trends linked to the vaccine roll-out.

• Sustainable Future: A commitment to reduce carbon 
footprint retains a strong focus from all leading brands in 
the Irish market.  Store revamps, fleet management, use of 
alternative energy sources all being proactively utilsed to 
improve the sectors environmental credentials.

• Investment: Store purchase activity has been particularly 
strong in H1 2021 and this trend along with increased store 
revamp activity is expected to continue in H2 2021.  Bank 
of Ireland continues to actively engage and support grocery 
retailers with their investment plans.

H1 2021 Key Trends
• Strong growth in take-home grocery sales linked to COVID-19 

continued. Growth of 18% delivered in 2021 ytd v pre-pandemic 
performance in 2019 per Kantar Grocery market share.

• Supervalu and Dunnes continued to compete strongly for 
the no. 1 spot in grocery market share; Supervalu benefiting 
from its extensive community focused store network 
and online capability and Dunnes delivering a strong 
performance in the Dublin region.  Aldi and Lidl continue to 
maintain a strong foothold in the Irish market.

• COVID-19 has driven a large divergence in performance 
amongst convenience focused operators.  Neighbourhood 
stores (Centra & Eurospar) have reported a strong 
performance whereas many city-centre stores have seen 
a significant deterioration in footfall linked to increased 
working from home practices, reduction in tourism/sports 
events etc.  Forecourt stores have delivered an improved 
performance with many acting as regional top-up stores.

• The Irish consumer now expects a frictionless/accessible 
shopping experience with strong investment in click & collect 
services being noteworthy across all leading brands.  The 
provenance/origin of products continues to inform/guide 
shopping trends and behaviour. 

 

Sector Developments – H1 2021 Key Numbers

Retail Convenience: H1 2021 Review  

Sector Developments: Investment and 
Consolidation
• Supervalu, Lidl, Aldi and Dunnes all outlined plans for new 

store openings in 2021 across all regions with a noteworthy 
focus on satellite towns of Dublin, Cork and Galway.

• Musgrave Retail Partners which own the Supervalu and 
Centra brands appointed Ian Allen as managing director.

• Buymie, led by Devan Hughes has partnered with selected 
Dunnes, Lidl and Tesco stores to provide same-day grocery 
deliveries to consumers in Dublin, Galway and Cork.  The 
evolution of the grocery delivery sector and click and collect 
continues with the UK witnessing a range of new market 
entrants such as Weezy, Jiffy and Getir over the past twelve 
months. 

• The UK competition authority has cleared the €6.8bn 
acquisition of Asda by the Issa brothers/TDR capital.  The 
new owner’s strategy for the Asda Northern Ireland business 
will be monitored closely.

Approval Activity Value %  
in H1 2021 

Compared to Approval  
Activity % in H1 2020 

■ Refinance  ■ Freehold  ■ Revamp  ■ Working Capital

59%28%

8%5%

44%

33%

11%

12%

Key Activity in the Sector in H1 2021
• Shopping patterns have reverted to more normalised trends 

as vaccine rollout continues.  The frequency of trips to 
convenience/grocery stores has increased with an additional 
2m trips recorded in June 2021 compared to June 2020 (per 
Kantar – Irish grocery market share).

• Retailers are continuing to implement pragmatic succession 
planning structures to ensure that appropriate long-term 
value is delivered from their business. COVID-19 has been a 
catalyst for some retailers to investigate future options.

• A strong pipeline of store revamps and purchase activity has 
been generated in H1 2021.  Progressive retailers continue to 
recognise that in-store investment is necessary to maintain 
customer engagement and loyalty.

Approval Activity Value %

Bank of Ireland business banking data
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H2 2021 Key Numbers

H2 2021 Retail Convenience Sector Outlook
• Robust Outlook: Overall a resilient sector to economic 

shocks; Sales performance during COVID-19 has bolstered 
cash reserves.

• Funding Activity: Strong active pipeline of store purchase 
and revamp proposals– retailers recognise that customer 
experience/excellent standards will be key to attract and 
retain market share.

• Investment/Consolidation: Increased investment in 
partnership agreements and further consolidation of the 
market (especially forecourt sub-sector) expected in H2 
2021.

Retail Convenience H2 2021 Outlook

Classification: Green

Market
• Significant revamp programme will be rolled out in H2 2021 

nationwide by leading grocery operators as the ever more 
discerning consumer seeks excellence in store standards.

• Detailed analysis pre and post revamp will be an imperative 
to ensure that a maximum return on investment is delivered 
via sales mix improvement, margin growth and cost saving.  
The “localisation” trend will continue with store revamps 
taking a more bespoke, community focused approach.

• Increased consolidation expected in the market with larger 
independent grocery/convenience operators expanding 
their store network thus creating multi-store groups 
operating under the Supervalu, Centra and Eurospar/Spar 
banners in particular.

• The long-term model adopted by city-centre and high 
convenience Forecourt retailers will be examined – can 
they effectively pivot towards grocery top-up and/or a hub 
for people working from home through increased delivery 
capability and/or partnerships with local restaurants/
bakeries/café’s etc.

• Corporate social responsibility linked to sustainable and 
environmentally friendly in-store activities will be a key 
area of focus for all retailers – energy efficient equipment, 
elimination of single-use plastic, improved recycling facilities 
and reduction of food waste.  This will enable an improved 
cost base whilst meeting consumer expectations in respect 
of ethical trading.

• Development of a frictionless, reliable and efficient online 
service to meet increased demand for a digital offering will 
rank high on investment priorities for the sector.  Retailers 
will examine the benefits of 3rd party partnerships, “dark-
stores” and improved click and collect offerings to meet the 
nascent growth in this channel.

A renewed focus on store investment and consolidation within the sector.  Margin preservation and 
environmentally friendly practices key linked to changes in consumer behaviour.

Investment by the Pettit 
Group in their new flagship 
Supervalu store in Southern 

Cross, Bray, Co Wicklow.

The scale of Plexiglass utilized 
by Tesco Ireland across its 

store network to deliver a safe 
environment for customers 
and staff during COVID-19.

Number of indigenous 
woodland trees that Aldi 

has committed to plant pre 
2025 in Ireland to support 

its reduction in carbon 
emissions target.

The volume of in-store 
contactless payments in 
Q1 2021 per Banking & 
Payments Federation of 

Ireland as consumers move 
away from cash based 

transactions. 

€4m

22,000sq/m 

1million

149million
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Banking & Payments Federation of Ireland, Supervalu Food academy press release, Tesco Ireland press release.

Owen Clifford is Head of Retail Convenience within Bank of 
Ireland since 2015.  Owen is responsible for the continuing 
development of the Bank’s growth strategy in this key area and 
has actively supported leading retailers and stakeholders in 
the sector to grow and develop their business in a sustainable 
manner.

Owen	Clifford
 owen.clifford@boi.com

 087 907 9002

Owen has brought extensive industry knowledge and 
experience to this role, having worked in the retail sector 
with Musgrave Retail Partners Ireland where his role 
involved supporting independent retailers to maximise their 
profitability and to develop long-term, sustainable business 
models.  During this time Owen built up a significant 
knowledge base, and a network of connections with 
expertise, in the areas of Finance, Operations and Legal/
Regulatory requirements specific to the Retail Convenience 
sector.

Owen holds a first class honours degree in Law and 
Accounting from the University of Limerick and is a Fellow 
of the Institute of Chartered Accountants Ireland and an 
Associate of the Irish Taxation Institute.

Funding Activity
• Revamp activity to continue linked to a proactive revamp 

strategy from progressive retailers nationwide.

• Store sale activity primarily linked to succession planning 
will continue to develop in H2 2021.  Leasehold retailers 
will continue to see opportunities to purchase the freehold 
interest of their stores.

• Refinance activity projected in the sector in H2 2021 linked 
to exiting banks and loan book purchasers seeking to 
deleverage.

Bank of Ireland
• In Bank of Ireland we recognise that we have a unique 

opportunity to support our customers and to enable Irish 
businesses and the communities we jointly serve to thrive.

• Our proven financial capabilities and appetite, combined 
with comprehensive sector expertise, provide us with a 
strong platform to meet the funding requirements of Irish 
retailers.

• We understand the investment cycle, including the need for 
regular expenditure to maintain growth and profitability 
in this dynamic sector, and we have a strong appetite to 
support progressive, innovative retailers in the further 
development of their businesses in 2021.
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Summary
In general, the TMT sector continues to perform well, customers 
are optimistic after the uplift in activity experienced in recent 
months on the back of what had been an unprecedented 
period, caused by the initial shock of the pandemic. With the 
increase in vaccinations and economies beginning to open 
again, we are now seeing companies taking the next steps 
in their digital transformation journey. It is widely accepted 
that we will see a hybrid working model becoming more 
commonplace in the time ahead, which will require ongoing 
investment in various technology solutions and platforms to 
allow people to work, engage, interact and serve each other 
seamlessly. In short, all indicators suggest the sector will 
see sustained growth over the medium term as investment 
increases in new technologies and solutions.          

H1 2021 Key Trends:
Technology: Over the first half of the year we have continued 
to see further consolidation across the Managed Services 
Provider (MSP) space, with Eir’s acquisition of Evros kicking 
off the year and more recently Version 11 welcoming Belfast-
based Neueda to their family of companies, making this, their 
12th acquisition to date which will further augment their service 
offering, expanding into capital markets, where Neueda were 
a niche player. During the period we also saw two more Irish 
technology businesses, Fenergo and LetsGetChecked achieve 
‘unicorn’ status, with strong international investment behind 
both companies, a further endorsement of the capability of 
Ireland’s indigenous technology sector.  

Media: Businesses across the Media subsector continue to 
thrive as the pandemic triggered an increase in sales and 
growth opportunities. E-commerce revenue for retailers grew 
by a seismic 159%2 in 2020. While growth in online shopping 
was always going to increase, the pandemic accelerated the 
growth much faster than what any of us would have imagined. 
This has provided huge opportunities to many of Ireland’s 
companies operating in the eCommerce space such as Buymie 
and Scurri; with Scurri recently announcing they have raised €9 
million3 and plan to treble their headcount and expand their 
presence further into the UK.

Similarly, Ireland’s Animation industry continues to thrive; 
creating digital content to meet the needs of the ever expanding, 
insatiable demand from over the top (OTT) streaming channels 
such as Netflix, Disney+, Apple TV and Nickelodeon. Ireland’s live 
action sector is set for unprecedented growth over the medium 
term with an expansion of current studio space underway and 
many new studios planned. Over recent months we have seen 
a flurry of activity as Disney continue to film in Enniskerry, Co 
Wicklow, with many of the movie actors taking to social media 
to capture their adventures while filming in Ireland. Ireland has 
now gained a global reputation for its world class production 
and direction capabilities, the flexibility of its production crews 
and its excellence in visual effects (VFX), so we are going to see 
incremental growth and expansion of the live action space over 
the coming years. Also, under the new EU Audio Visual Media 
Services Directive (AVMSD), a majority of airtime must be given 
to European content on terrestrial television and it must make 
up at least 30%4 of the number of titles on video on demand 
(VOD) platforms such as Netflix and Amazon. This represents a 

TMT 2021 H1 – Review:
significant opportunity for Irish studios and producers, given the 
increasing demands from VOD providers, and also makes sense 
that Irish studios are planning to scale over the coming years to 
compete for a portion of this growing market.     

Telecoms: Recent updates regarding the roll out of the National 
Broadband Plan makes for disappointing news as it now appears 
that it is falling well short of the targeted number of properties 
that was planned to be reached this year. National Broadband 
Ireland recently announced that it had rapidly scaled its team to 
over 1,0005 people employed by the project, since it commenced 
in January 2020. It also announced a partnership with Grow 
Remote, enabling people to work, live and participate locally by 
making remote work accessible to everyone. Given that working 
remotely in the digital economy requires reliable connectivity, 
regaining ground and getting the planned roll out back on track is 
of enormous importance to support new ways of working, while 
also keeping communities connected.

‘War for talent’ returns: Before the pandemic we had learned 
that businesses across the various subsectors had undertaken 
recruitment campaigns across Latin America to try and secure 
talent. Fast forward a couple of years and now we are seeing 
that competition for talent is rearing its head again. Mobility of 
talent has drastically reduced, leaving those companies that are 
trying to hire, all having to tap into a vastly depleted talent pool. 
While ‘working from anywhere’ has been a blessing, it has also 
contributed to employee churn as employment opportunities 
with global tech companies that before the pandemic, might 
have been previously location dependent, are now opening up 
to candidates in regional locations, putting further pressure 
on smaller SME’s that simply can’t compete with the salaries 
and benefits being offered by multi-national businesses. While 
international travel has now resumed, it remains to be seen how 
soon we will see a return to 2019 levels in terms of migration of 
talent and what the longer-term impacts will be. 

Wage	 Inflation:	 Following on from the above point, we are 
beginning to see the impact the dearth of talent, is having on 
current salary expectations for new hires. We are hearing from 
customers that have lost skilled staff to competitors across the 
sector where those employees are being offered anything from 
20% to 30% of a salary increase plus benefits to move roles. 
This level of growth is simply not sustainable and beyond the 
capacity, or the level that many SMEs can realistically compete. 
That said, over recent months there have been numerous new 
job announcements for both indigenous and multi-national tech 
companies; no doubt planning and hoping for a post-COVID-19 
return to normal.   

Cyber security: The recent cyber-attack on the HSE brought the 
threat of cyber-crime into sharp focus. Sadly, this was not an 
isolated event and in fact are becoming more prevalent. It has 
been widely reported that Technology University, Dublin6, and 
National College of Ireland7 were both victims of ransomware 
attacks in recent months. It is widely accepted that businesses 
too, in the private sector, have also fallen victim, but in many 
cases chose not to make it public, for fear of the reputational 
damage that could ensue. It’s important to remember that the 
greatest protection to have against a cyber-attack is to always 
treat a business as being under threat; it ensures companies/
individuals are always alert and forces one to ensure that cyber 
security is everyone’s responsibility. It is also important to keep 

Technology, Media, and Telecoms, (TMT) companies continue to report higher revenue growth as 
lockdowns drove a surge in demand and adoption of various IT solutions and connectivity. 
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Sector Developments  
– H1 2021 Key Numbers

software up to date; back up a company’s data; have anti-virus 
and anti-malware protection; be alert to suspicious phone calls 
or texts and be careful of downloading free software or clicking 
on websites or links in emails. These attacks can happen to any 
company but being hypervigilant will go some way towards 
protecting against an incident taking place.         

the amount paid by  
Vertext to acquire  

Taxamo, the Kerry-based, 
global provider of tax 
technology solutions.

amount of  
scholarships  

being provided by  
Google Ireland for  
Dublin jobseekers. 

the number of projects 
completed so far through  

Enterprise Ireland’s 
Technology Gateway  

Network.

the value of a challenge-based 
funding competition sponsored by 
Science Foundation Ireland (SFI) for 

researchers to propose disruptive ideas 
for technologies to address specific 

challenges identified by the Department 
of Defence and the Irish Defence Forces.

Gartner’s growth forecast 
for worldwide end-user 

spending on public cloud 
services, to a total of 

$332.3 billion, up from 
$270 billion in 2020.

$200m
8

€2.4m
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1000 9

500010 23.1%11

€

Lending Activity
We are seeing robust activity across the various subsectors, 
largely driven by the accelerated adoption of technology 
solutions across all industries. The continued consolidation of 
the IT Managed Service Provider space, again repeating the 
trend we have seen over recent years. Lending activity similarly 
continues to focus on supporting many of these transactions in 
the form of Management Buyouts (MBOs), Management Buy-
ins (MBIs) and funding for acquisitions. That said, applications 
and drawdowns are down on the same period last year, with 
many customers reporting significant growth in sales, reducing 
the requirement to take on debt. However, with a recent spike 
in activity and growth opportunities opening in the market, 
there is a strong pipeline going into H2 and we expect an uplift 
in activity over the second half of the year. 

Some notable M&A/Fundraising deals 
over H1 2021
• Viatel13, the Dublin-based provider to voice, data and 

security solutions announced the acquisition of Cork based, 
Nova Telecom. This is Viatel’s third acquisition in the last 
year and will provide operational synergies and further 
consolidation opportunities.

• Gradguide14, the Dublin-based, online career guidance, 
mentorship, and recruitment platform that pairs mentors 
with students and recent graduates, was acquired by Clune 
Technology Group with a majority equity investment of €2m. 

• Qualio15, the Dublin-based quality management software 
provider for the life sciences sector, raised $50m in Series B 
funding. The funding was planned to support growth in sales 
and expansion of their product and engineering teams. 

• Sysnet16, the Dublin-based payments security company, 
raised $65m in debt funding to finance its acquisition of 
NuArx, a US-based firm providing security solutions for 
payments technology, which was their third acquisition in as 
many months.
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H2 2021 TMT Sector Outlook
Strong performance: In general, the sector has performed 
very well over the first half of the year, borne out by strong 
sales performance with robust activity expected to the end of 
the year and into 2022. 

Lending: With a strong pipeline, we anticipate expansion in M&A 
activity over the coming second half of the year. Businesses that 
have delivered solutions to healthcare sectors have in many 
cases, seen significant growth and appear to be now seeking to 
bolt on further acquisition targets.

Appetite: At Bank of Ireland, we continue to support TMT 
businesses and are strongly placed to support Ireland’s 
indigenous sector with an enhanced differentiated proposition 
and a dedicated lending team*.

Technology: According to Gartner forecast, worldwide IT 
spending (data centres, enterprise software, devices, IT Services,  
and communication services) is projected to total $4.1 trillion 
in 2021, an increase of 8.4% from 2020. They anticipate 
much of this spend will see organisations shifting their focus 
to improve employee experience and well-being, propelling 
technology investments in areas such as social software (instant 
messaging, chat, email etc.) and collaboration platforms 
(project/task management) and human capital management 
(HCM) software. The report also predicts that recovery 
across countries, industries and various IT segments will vary 
significantly. It suggests China has already surpassed 2019 IT 
spending levels, while Western Europe and North America are 
expected to recover in late 2021.

Media: While restrictions are being lifted, the Delta variant has 
possibly cautioned the return to normal for some subsectors 
in this space, in the live/trade events sector. New habits have 
been formed during lockdown and the growth in consumption 
of digital content that had begun before the pandemic has 
been accelerated. Increased connectivity and speed will see 
further growth over the period in online gaming, OTT video 
and internet advertising. Traditional print media could continue 
to struggle to secure users as many companies grapple with 
converting readers to go beyond the paywall and commit 
to online subscription. Augmented reality could well be the 
differentiator, bringing traditional print media to life in an 
immersive customer experience with various subject matter. 
Either way, with so much competition from global titles online, 
the winners will be those that offer enhanced, immersive, and 
personalised content to capture paying users.  

Telecoms: Recently Glanbia17 announced the roll-out of what 
they suggest is the first indoor 5G network of its kind in Ireland 
and that is hoped will deliver real efficiencies for Glanbia in 
their cheese plant at Glanbia Ireland’s facility in Ballyragget, 
County Kilkenny. Three (Ireland) and Ericsson are working with 
Glanbia on this project. The aim of this 5G network deployment 
is to help with decision making leading to faster and more 
accurate maintenance tasks on the plant floor and will assist in 
problem solving, providing for richer data and analysis of plant 
processes, while reducing manual administration. This is an 
excellent example of how 5G can be a potential game-changer 
in the Industrial Internet of Things. We expect to see similar 
deployments providing additional opportunities for businesses 
over the latter half of this year and into 2022.

2020 Spending 2020 Growth (%) 2021 Spending 2021 Growth (%) 2022 Spending 2022 Growth (%)

Data centre systems 219.940 2.3 236,806 7.7 247,513 4.5 

Enterprise software 466.647 -2.1 516,872 10.8 571,725 10.6

Devices 663.223 -6.9 755,798 14.0 778,949 3.1

 IT services 1,021.187 -1.8 1,112,626 9.0 1,193,461 7.3

 Communications services 1,386.471 -0.7 1,450,444 4.6 1,504,743 3.7

 Overall IT 3,757.468 -2.2 4,072,547 8.4 4,296,391 5.5

Table 1. Worldwide IT spending forecast. (Millions of US Dollars)

Source: Gartner (April 2021)

* lending criteria, terms and condition apply. Over 18’s only.

The surge in demand experienced over the last few months is expected to continue, particularly around 
digital,	cloud,	security,	data	storage	and	artificial	intelligence	(AI)	solutions.		Many	businesses	are	only	now	
embarking on their digital transformation journey, resulting in ample opportunity for businesses in the 
sector to provide products and services to meet this demand.
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Digital euro: The Governing Council of the European Central 
Bank (ECB)18 recently decided to launch an investigation phase 
in relation to the development of digital euro. This phase will 
take 24 months and will focus on design and distribution, while 
also ensuring it can meet the needs of Europeans. The ECB also 
see it as something that would complement cash, not replace 
it. This project will also look at how a digital euro could prevent 
illicit activities, while avoiding having an impact on financial 
stability and monetary policy. 

This move by the ECB is seen as a response to the impact the 
pandemic had in expediting contactless payments, while also 
trying to deal with the rise of cryptocurrencies and the potential 
of ‘Big Tech’ entering the market with alternative solutions. 
The digital euro would be an electronic form of currency and 
individuals would hold deposits of same, directly with the ECB, 
making it safer than commercial banks. The goal is to create a 
fast and secure way to make payments; that’s free and enabled 
either through a personal device or card. Either way, by the time 
this investigation phase has ended, the digital currency space 
will probably have moved on at a rate of knots. Time will tell! 

Acceleration of Tech: My colleagues and I recently compiled a 
report of how we foresee digital acceleration impacting our 
various sectors. Click on the link to learn more.

Paul Swift
 paul.swift@boi.com 

 087 251 6681

Paul joined Bank of Ireland in 2019 as Head of Technology. He has a 
background in technology transfer having previously worked at the 
ADAPT Centre at Trinity College, Dublin and the Walton Institute at 
Waterford Institute of Technology where he led commercialisation 
activities, while also mentoring and supporting new venture creation 
and spin-outs. He managed the Consumer Technology portfolio for IDA 
Ireland across New England and Eastern Canada. He also led business 
development activity for Eishtec (an Irish start-up acquired by Infosys) 
across the North American market. He holds a Master of Business in 
International Management from  Waterford Institute of Technology.
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18. https://www.ecb.europa.eu/press/pr/date/2021/html/ecb.pr210714~d99198ea23.en.html  

Bank of Ireland
As one of Ireland’s pillar business banks, we recognise that we 
have a unique opportunity to support our customers and help 
to enable Irish businesses and the communities we jointly serve 
to thrive.

Our understanding and comprehensive sector expertise provide 
us with a strong platform to meet the funding requirements of 
Irish Technology, Media and Telecoms companies.

We are delighted to continue to provide various facilities 
to some of Ireland’s best-known TMT brands. By having a 
designated Technology team, we can deliver on our ambition 
to support Ireland’s Indigenous Technology Sector, with the 
experience, the knowledge and most of all an understanding, 
of your business.

Talk to our Technology Team today, to see how we can help you 
grow your business. 

Email: TechnologyMediaTelecoms@boi.com

https://businessbanking.bankofireland.com/app/uploads/BOI-Sectors-Team-Insights-Acceleration-of-Technology-July21-Final.pdf
https://businessbanking.bankofireland.com/business-supports/sectors/technology
https://businessbanking.bankofireland.com/app/uploads/BOI-Sectors-Team-Insights-Acceleration-of-Technology-July21-Final.pdf
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